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We are anindustry leader in the global hotel
market. With a portfolio.of award-winning brands,
combined with our best-in-class systems, IHG
can help you maximize your growth potential.

Contact our Development Team to learn
how you can be a part of our success:

Call 866.933.8356,
visit IHG.com/development or
email development@IHG.com.
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Mr. Herman Lin

Mr. Wilson Wang

Mr. Chris Chi

Mr. Stephen Hsu

Mr. Joseph Fan

Mr. Gerald Wang

Mr. Nicolas Teng

Mr. Tom Wu

Mr. Michael Wang

Mr. Simon Kuo

Mr. Kevin Chen

Mr. Terry Lee

Mr. William Sze

Mr. Peter Cheng

Mr. Ben Liu

Mr. Harry Lu

Mr.Ray Chen

Chin Chin Chang

Ms. Kitty Lo

Mr. Peter Liu

Mr. Sheng Ping Liu

Mr. Derick Chen

9335 Kearny Mesa Rd. San Diego, CA 92126
(0)858-695-2300 (F)858-578-7925 herman.lin@yahoo.com

1901 Main St Suite #175 Irvine, CA 92614-0517
(0)949-622-3402 Wilson@atlashospitality.com

2 Orchard, Lake Forest, CA 92630
(0)949-273-5858 (F)949-273-5898 chiulaxst@yahoo.com

515 West Katella Ave., Anaheim, CA 92802
(0)714-991-6868 (F)714-817-8588Stephen@ramada-anaheim.com

21725 E. Gateway Center Dr., Diamond Bar, CA 91765
(0)909-860-6255 (F)909-612-5730 brightonllc@aol.com

1455 Monterey Pass Rd., #201, Monterey Park, CA 91754
(0)323-887-9235 (F)626-446-4068 gwang@vicinn7.com

3344 State St., Santa Barbara, CA 93105
(0)805-569-9788 (F)805-687-7116 nickteng@msn.com

705 N. San Gabriel Blvd., Rosemead, CA 91770
(0)323-887-9235 (F)323-887-9236 tomwula@yahoo.com

5325 E. Pacific Coast Hwy, Long Beach, CA 90804
(0)562-597-3285 (F)562-498-7167 mwang@venquest.com

26328 Oso Parkway, Mission Viejo, CA 92691
(0)949-582-7100 (F)949-367-7696 Simonkuo9@yahoo.com

915 S. Disneyland Dr., Anaheim, CA 92801
(0)714-778-0350 (F)714-778-3878 kchen@super8motel.net

345 8. Figueroa St.,Suite 100, Los Angeles, CA 90071
(0)213-680-8811 (F)213-680-9134 terry@apccusa.com

1370 Valley Vista Dr. Suite#275, Diamond Bar, Ca 91765
(0)800-503-6222 (F)888-731-6202

1538 E. Lincoln Ave., Anaheim, CA 92805
(0)714-635-6888

P.0.BOX 660369, Arcadia CA 91066
(0)626-358-8981 (F)626-301-0657 grandoaktreeinn@aol.com

18812 Ashley P1, Rowland Heights, Ca 91748
(0)626-820-1099 (F)626-820-1399

125 Pacific Coast Hwy, Hermosa, Ca 90254
(0)310-408-5901 (F) 310-798-9470

2131 E. Colorado Blvd, Pasadena, Ca 91107
(0):626-796-3121 (F) :626-793-4713

10775 Lower Azusa , El Monte, Ca 91731
(0):949-212-8733 (F):949-376-6132

920 S. Beach Blvd, Anaheim, Ca 92804
(0)714-826-4740 (F)714-995-6394

721 S. Indian Hill Blvd, , Claremont ,Ca 91711
(0)909-626-2431 (F)909-624-7051

611 S. Westlake Ave, Los Angeles Ca 90057
(0) 213-483-6262
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09:30 AM Check-In/# 7

10:15 AM—10:45 AM (01T 5L FREE 2 [ 15
10:45 AM-11:00 AM {A S B5R5

11:00 PM—11:45 AM (02)JB) 37 5 S
11:45 PM—12:45 PM T8 R g 1148

12:45 PM-01:00 PM EEF 0 BEMFE > GRlFEMF - HEE » FREG
01:00 PM—02:00 PM (03)5 315 » /R-F AR HIHIRE 5B %
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TAIWAN HOTEL & MOTEL ASSOCIATION OF SOUTHERN CALIFORNIA

TRAEE AR B B &
5 ;%TEL & MOTEL NEWSLETTE;%\A;;E?;%AQ{VQE&R;SING RATE
Front Cover (Color) $2,000.00 |- ocial for 2 o More Publishing | $71,500.00
é/ac%ii (Color) $1,500.00 ;%ifatlﬁfff ;};ﬁﬁiﬁfﬁg $1,000.00
éii%;iiifiover (Color) | $1,500.00 ;f:;ffff ;f,;fﬁiﬁfﬁf $1,000.00
ﬁiaigﬁc%over (Colory | $1,500.00 iiia?fffiiﬁiﬁ]ﬁﬁg $1,000.00
iiiﬁiifilﬁgg $300.00 ;%:jffff ﬁi&iﬁ $250.00
iiipgtiiiafg;g $250.00 ;%iffffff P{,%fhf;ﬁ $200.00
AEEEMHTE — KA #% -

w%&%ﬁ%ﬁ’%%%ﬁﬁ&&ﬁﬁﬁﬂ%:
Taiwan Hotel-Motel Association of Southern California
1045 E. Valley Blvd. #A212, San Gabriel, CA 91776

Tel: 626-280-2207 «  FAX: 626-280-2243

lll....IIII...IIIIIIIIIIIII'..IIIIIIIIIIIIIllIIlI.IIIIlI..II...I.I.II."IIII'..

ADVERTISING ORDER
COMPANY:
NAME:
ADDRESS: . TEL:

_ FAX:

ADVERTISER HEREBY JOINTLY AND SERVERALLY AGREES TO PLACE
ADVERTISEMENT IN HOTEL & MOTEL NEWSLETTER AS FOLLOWS:
QUANTITY " DESCRIPTION AMOUNT

PAYMENT IS DUE UPON SIGNING OF THIS CONTRACT.
PLEASE MAKE CHECK PAYABLE TO: TH.MA.S.C.
Mail to: 1045 E. Valley Blvd. A212, San Gabriel, CA 91776
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Taiwan Hotel & Motel Association of Southern California

TAYHE
Membership Application Form

f B4 % Applicant’ s Name

(¥ 3) Name
Address B Tel:
Fax:

AA\RGE OvwmAl#meld ODFH0ABLRETA
%

LB

[7] $100 7T 50 545 oA F +3k 4% 3 3R

[ $150 7t 51 ~99 34 +3k 48 38 R

(] $200 5T 100 54 o4 b 26 48 3 3R

(] $200 7t &84 B (2 8 )k 488

[ $150 7o % % & A (48 A )+ 438 3
A% 7

WA & 2 3] 4 #% Company/Hotel Name

¥ 3 Name
Address Tel

Fax
R AL

¥ E23%M:T.HMAS.C
#1 % :1045 E. Valley Blvd #A212 Tel:626-280-2207
San Gabriel, CA 91776 Fax:626-280-2243
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A%

¥ERS:

% Fi6wm:
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2012 Predictions
C alifo rnia HOtel *+ Transactions will be up slightly, 5% - 10%

TRANSACTIONS WERE FLAT WITH 2011

Market OverView RevPAR increases will slow somewhat, 5% - 7% for

California overall
Presented by RevPAR UP 9.8% FOR CALIFORNIA VS. 6.9%
; . ; FOR THE U.S.
Wilson Wang, Vice President
Atlas Hospitality Group Very few lender transactions relative to overall sales

Tel. 949-622-3400 Fax 949-622-3410 total (less than 15%) 2
E-mail:  wilson@atlashospitality.com LENDER TRANSACTIONS ACCOUNTED FOR
Web site: http://www.atlashospitaltiy.com LESS THAN 10% OF OVERALL SALES

Copyright 2013 © Atlas Hospitality Group

STR November’12 YTD RevPAR Change Highlights
2012 Predictions (cont.) Nov 2012

United States 6.8%

California 9.8%
REIT’s are no longer a buying “force” in the market;
may become a net seller Top Ten RevPAR Changes (vs. Nov 2011 YTD)
REIT’S DID CONTINUE TO BE AN AGGRESSIVE Oakland 16.6%
BUYER IN TO 2012 AS INVESTORS POURED San Jose/Campbell 15.2%
MONEY IN LOOKING FOR HIGHER RETURNS Santa Cruz 13.0%
FHAN BEING OFFERED BY BANKS Disneyland/Anaheim 12.8%

San Francisco/San Mateo 12.7%
CAP Rate in the 7 range for A markets, 8 — 10 for 5
: Santa Rosa 11.6%

secondary markets .
CAP RATES IN THE 6-7 RANGE FOR “A” qoLangeesLong Heach Ll
MARKETS AND 8-10 IN “B” MARKETS Pasadena/Glendale/Burbank 1.1%
Stockton/Modesto 11.1%

Santa Monica/Marina del Rey 9.6%

The Result?

Revenue is Increasing Market Price Have

Rebounded in “A” Markets
and

Some markets Now Back to 2007 Peak

Buyers Have Adjusted Their CAP Values and Above

Rates and Price Expectations

“B” Markets Are Now Starting to Show
Some Recovery
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“A” Markets
1.’ Auberge Del Mar

Del Mar (120 Rooms)

Canary Hotel

Santa Barbara (98 Rooms)

Hotel Palomar
San Francisco (195 Rooms)

W Hotel Westwood

Los Angeles (258 Rooms)

Fairmont Hotel
San l711{111cisc0 (591 Rooms)

Coliseum Suites
Oakland (293 Rooms)

$4,500,000 ($15,358/Room)
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Carriage Inn Red Lion Hotel

Ridgecrest (160 Rooms) Sacramento (376 Rooms)

$9,000,000 ($23,936/Room)

2013 Predictions

Sales volume to be up slightly around 325 — 350
Hotels in Default or Foreclosed On: transactions

RevPAR increases to level off, 5% range (still above
inflation)

DECLINED OVER 50% CAP rate will remain at 6 — 7 in A markets, but more

closer to 8 in B markets as investors sce more upside
in secondary markets

2012 U.S. Hotel & Lodging REIT Performers
2013 Predictions (cont.) Best Performing Stocks

SPPR  Supertel Hospitality Inc. 64.81%
FCH Felcor Lodging Inc.
* Financing will become easier to get as lenders see a RHP
much stronger hotel market, and will compete for
business; rates will fall

Ryman Hospitality Propertics
MDH  MHI Hospitality C

AHT  Ashford Hospitality Trust

* More CMBS and mezzanine debt, similar to what we

z Worst Performing Stocks
last saw back in 2007

EHPTP Eagle Hospitality Properties

BEE Strategic Hotels & Resorts

DRH  Diamondrock Hospitality Corp.

HT Hersha Hospitality Trust o
HPT Hospitality Properties Trust 0.88%
LHO  LaSalle Hotel Propertics 1.49%
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IRS Enterprise Computing Center

ATTN: CTR Operations Mailroom, 4th Floor
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California Hotel Sales Survey Year-End 2012

by Atlas Hospitality GrouL__/

Summary of California Highlights

As we predicted, 2012 was unable to keep pace
with the record year California had in 2011. The
number of sales remained relatively stable (down
only 2.5%), but total dollar volume plummeted by
over 34%.

e The 1,572-room Hilton Anaheim was the largest
hotel to sell

o At $235 million, the 1,101-room Parc 55
Wyndham was the most expensive hotel sale

* On a price-per-room basis, the $640,833 per
room paid for the 120-room L'Auberge Del Mar
topped the list

» Northern California saw a 6.3% decline in total
dollar volume, while Southern California dropped
over 48%

Southern California Highlights
Los Angeles County

Los Angeles County saw a 6.3% increase in the
number of hotel sales, from 48 to 51. However,
total dollar volume dropped 48%.

The county’s average price per room dropped
21.3% and the median price per room dropped
7.5%.

At $169 million, the 632-room Loews Hollywood
Hotel was the largest and most expensive Los
Angeles County sale
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Loews Hollywood Hotel

San Diego County

San Diego County had a 31% decrease, from 42
to 29, in individual transactions. Total dollar
volume dropped 67.6%.

The county’s average price per room increased
15%, while the median price per room decreased
17.2%.

At $122.8 million the 436-room The Westin San
Diego was the largest and most expensive San
Diego County hotel sale.

Westin San Diego




Orange County

Individual transactions in Orange County
increased 41.7%, from 12 to 17. Total dollar
volume was up 120.7%.

The county’s average price per room was down
9.2%; median price per room was down 3.5%.

At approximately $216.1 million, the 1,572-room
Hilton Anaheim was the most expensive Orange
County sale and the largest hotel to sell in
California.

Hilton Anaheim

Riverside County

Riverside County experienced a 4.2% decrease in
transactions, from 24 to 23. Total dollar volume
dropped 35.5%.

The average price per room rose 22.1% and the
median price per room increased 26.5%.

The largest hotel sold was the 163-room
Courtyard in Riverside. The most expensive sale
was the $15 million paid for the 56-room Colony
Palms Hotel in Palm Springs.

Colony Palms Hotel Palm Springs
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Hilton Ontario Airport
San Bernardino County

San Bernardino County had a 16.7% decrease in
sales, from 18 to 15. Total dollar volume
decreased 21.3%.

The average price per room dropped 27.7% and
the median price per room was down 39.3%.

The largest hotel sold was the 309-room Hilton
Ontario Airport. At $27.3 million, the 173-room
Lake Arrowhead Resort and Spa was the most
expensive sale.

Northern California Highlights
San Francisco County

San Francisco County had 19 individual
transactions in 2012, the same as 2011. Total
dollar volume rose 12.5%.

The average price per room decreased 9.7%
and the median price per room dropped 32.1%.

At $235 million, the 1,011-room Parc 55
Wyndham was the largest San Francisco County
sale. It was also the most expensive California
hotel sale.

Parc 55 Wyndha
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San Mateo County

San Mateo County’s individual transactions
dropped 42.9%, from 7 to 4. However, total dollar
volume increased 248.1%.

The average price per room rose 51% and
median price per room was up 7.8%.

At $108 million, the 685-room San Francisco
Airport Marriott Waterfront in Burlingame was the

largest and most expensive San Mateo County sale.

SFO Marriott Waterfront Burlingame

N

San Jose Airport Garden Hotel

Santa Clara County

Santa Clara County had a 21.4% drop in
individual transactions, from 14 to 11. Total dollar
volume was down 79.4%.

The average price per room dropped 57.9% and
median price per room was down 62.4%.

The 512-room San Jose Airport Garden Hotel was

the largest and most expensive Santa Clara County
hotel sale, at $20.1 million.
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Le Rivage acramento

Sacramento County

Sacramento County had a 7.1% drop in
individual transactions, from 14 to 13. Total dollar
volume was down 51.9%.

The average price per room decreased 6.1%,
but the median price per room rose 2.5%.

The 376-room Red Lion in Sacramento was the
largest Sacramento County sale. The most
expensive sale was the $14.2 million paid for the
100-room Le Rivage in Sacramento.

Alameda County

Alameda County’s individual transactions rose
16.7%, from 6 to 7. Total dollar volume increased
50.8%.

The average price per room dropped 38% and
median price per room was down 50.7%.

The largest hotel sold was the 293-room
Coliseum Suites in Oakland. The most expensive
sale was the $36.2 million paid for the 278-room
Hilton Garden Inn in Emeryville.

Hilton Garden Inn Emeryville
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DEPARTMENT OF LABOR TARGETS

Labor Law By #:EH

Wendy Doo
Doo & Chong {3 fili 3455 it

The Department of Labor, Wage and Hour Division
("DOL” or “WHD") has targeted the hospitality
industry for compliance audits through its “Hotel
and Motel Resort Pilot Initiative” launched as a
nationwide effort.

The WHD is investigating whether there has
been compliance with all aspects of Federal law for
all current and former employees on the
Company[X]s payroll for the past two years (or
three years in cases of reported or willful
violations).

DOL considers the Hotel/Motel Industry as a
“high-risk” industry for wage and hour violations for
two reasons: 1) the hospitality industry employs
large numbers of “vulnerable” employees (younger
workers, temporary workers, non-English speaking
workers) who are not likely to complain, and 2) the
industry is dominated by arrangements (such as
franchisees and management agreements) which
results, in the DOL opinion, ,practices that obscures
the worker-employer relationship,[x] writes the
DOL.

As part of the Investigation, WHD Agents are
working in teams, usually with a Spanish-speaking
Agent and a Chinese-speaking Agent, and will
randomly appear at Hotels/Motels, unannounced.
The Agents will demand documents from the
owners, including time cards and payroll records,
tax returns, Articles of Incorporation, and a list of
current and former employees (including
addresses, telephone numbers and positions). In
addition, the WHD Investigators may begin
interviewing employees and will ask to have a tour
of the establishment.

THE HOSPITALITY INDUSTRY

Some of the common violations found included:
misclassification of non-exempt employees as
“salaried” employees, failure to pay minimum
wage, failure to properly record and compensate
for all hours worked, failure to pay employees for
pre- and post-shift work, cash pay (to avoid
overtime premium) and misclassification of
employees as independent contractors.

In the event any violations are found, WHD will
vigorously pursue corrective actions, including
collection and payment of back wages, the
assessment of civil money penalties and liquidated
damages, and litigation to ensure accountability
and deter future violations. In some instances, the
WHD may also engage parent companies of local
hotels and motels to enlist their cooperation in
ensuring compliance among franchisee-operated
establishments.

To protect your business and in response to the
anticipated WHD Investigations,

Companies should conduct a self-audit of your
time records and payroll records to ensure that all
hourly rate employees are accurately keeping time
and being paid for all hours worked, including any
overtime premium. In addition, Companies should
consult with an experienced Labor Law Attorney to
learn about the law as it related to wage and hour,
to assist with the self-audit (and to determine if
other potential violations exist) and/or how to
resolve any potential violations found.
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U.S. Lodging Growth Continues Despite

Federal Economic Malaise

S F i

The lodging industry has clearly reversed course
since the financial crisis when RevPAR declined by
16.5% in 2009. The U.S. hotel industry is forecast
to continue to achieve strong gains in both revenue
and profits in 2013, according to the newest
industry research.

PKF Hospitality Research LLC is projecting that
U.S. hotels will enjoy a 6.1% increase in revenue
per available room (RevPAR) for the year, along
with a 10.2% boost on the bottom-line net
operating income.

Share with Your Followers on Twitter Tweet

"The uncertainty and fear generated by
Congress’ handling of the fiscal cliff and sequester
may have tempered the pace of economic growth,
but it has not completely shut down the growth in
demand for lodging accommodations,” said R. Mark
Woodworth, president of PKF-HR. “Our forecast of
a 1.8% increase in demand for 2013 is somewhat
muted compared to the 3% increase recorded by
Smith Travel Research in 2012. However, when you
combine the 1.8% growth in lodging demand with
a projected increase in supply of just 0.8%,
occupancy levels will rise to 62.0%. This will take
the U.S. lodging industry past the long-run average
occupancy level of 61.9%, a significant milestone.”
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Some of the economic headlines seen during
the first two months of 2013 can be perceived as
alarming. The Commerce Department issued a
downward revision to its estimate of real Gross
Domestic Product (GDP) for fourth quarter of
2012, and some prognosticators believe the
economy will stall in 2013because of the
sequester.

“Further analysis of these statements reveals
that a significant factor driving this bearish outlook
for GDP is a reduction in government spending,”
said John B. (Jack) Corgel, PhD., the Robert C.
Baker professor of real estate at the Cornell
University School of Hotel Administration and
senior advisor to PKF-HR. “Fortunately, when it
comes to the drivers of lodging demand,
government spending is a relatively minor
component of GDP. PKF-HR is more encouraged by
Moody’s Analytics” expectations for strong growth
in personal consumption and business investment
in 2013. These are the expenditures that really
drive the demand for hotels.”

2013 will be another strong one for the US
lodging sector, although the rate of growth will be
slightly lower than in 2012, according to the
Moody's Investors Service report.

U.S. nominal RevPAR will reach a new high in
2013 and surpass the 2007 peak, although it will
still bebelow the peak when adjusted for CPI, the
rating agency is forecasting.

"We are anticipating RevPAR growth higher than
5%," said EJ Park, a Moody's




"Top markets outperformed small ones in 2012
on the rebound in business travel. With occupancy
levels reaching 60% for two years now, rate
increases are driving RevPAR growth" added Park.

PKH-HR, though, is forecasting an acceleration of
RevPAR in 2014. It is forecasting RevPAR for the
U.S. lodging industry to increase by 8.4% in 2014,
the greatest annual gain in RevPAR since 2005. The
RevPAR growth will be the result of a combination
of a 2.1% increase in occupancy and a 6.2% rise in
ADR.

“Given where we are in the lodging cycle, the
6.2% growth in 2014 ADR is expected. On the
other hand,the 2.1% rise in occupancy is an
eye-opener. It can be attributable to the lift in
employment growth asforecast by Moody’s
Analytics, which will result in more demand moving
toward the more moderate pricedchain-scales in
search of available and affordable rooms,”
Woodworth explains.

Not All the Outlooks Are Completely Positive
Business activity in U.S. hotels was flat at a reading
of 106.3 in February, according to the latest
reading of e-forecasting.com’s Hotel Industry Pulse
index. The composite indicator, which gauges
monthly overall business conditions in the U.S.
hotel industry, had increased 0.2% in January.

YR AE & T

HIP's six-month growth rate, which historically
has confirmed the turning points in U.S. hotel
business activity, had a positive rate of 2% in
February, following a positive rate of 2.4% in
January. This compares to a long-term annual
growth rate of 3%, the same as the 30-year
average annual growth rate of the industry's gross
domestic product.

The probability of the hotel industry entering
into recession, which is detected in real-time from
HIP with the help of sophisticated statistical
techniques, registered 12.6% in February, slightly
up from 11% reported in January. When this
recession-warning gauge passes the threshold
probability of 50%, the U.S. hotel industry enters
a recession.

“The hotel industry pulse has held nearly flat
the last several months, showing a stagnation in
growth for the U.S. hotel industry,” said Dr.
Evangelos  Simos, chief  economist  of
e-forecasting.com.

Only one of the three demand and supply
indicators of current business activity that
constitute Hotel Industry's Pulse Index had a
positive contribution to its change in February:
Hotel Jobs. The two of the three indicators of
current business activity which had a negative or
zero contribution to HIP's change in February were
Spending on Hotels; and Hotel Capacity.

Keep up weekly on national news, trends and
property leads with the Watch List Newsletter, a
weekly pdf that includes other news and leads not
found on the CoStar Group web news pages. Sign
up for the Watch List E-Mail Alert. A new issue is
published late each Wednesday.
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More Then Money, More Then Business
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US hotel outlook strong despite some bumps

Mark Woodworth
PKF Hospitality Research

BOSTON—The U.S. hotel industry will spout
positive results over the long term—though
short-term performance will be a different story,
panelists said Monday during the opening general
session of the Hotel Equities and Lender
Perspectives conference.

Mark Woodworth, president of PKF Hospitality
Research, said the next downturn in the industry
isn't likely to occur until 2017. The industry has
performed well of late, he added, noting favorable
forward-booking trends.

“"We're looking at pretty attractive tailwinds,” he
said, echoing comments he made just a few weeks
ago during the 25th annual Hunter Hotel
Conference in Atlanta. “The fundamentals are
incredibly solid.”

Confirming those comments, Scott Berman,
principal at PricewaterhouseCoopers, said his firm
is forecasting 5.9% revenue-per-available-room
growth this year.

Further, David Loeb, a hotel analyst with R.W. Baird
& Company, said hotel stocks have been
performing well and will continue to do so until
supply outstrips demand. The R.W. Baird/STR Hotel
Stock Index closed Monday at 2750.83 and is up
8.8% year to date in 2013.
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Noting the current cycle will be an extended
one, Loeb said today’s environment is conducive
to initial public offerings made by hotel companies.

I think there will be more,” Loeb said of IPOs.
“(Blackstone Group LP) is putting together several
different platforms, and it will be very interesting
to see what they do with them.”

He said Blackstone has several options available,
including taking Hilton Worldwide public or
spinning off a real estate investment trust.

Loeb said at the end of the day, the long-term
outlook for the hotel industry is trending upward,
while the short term is choppier. “The answer is
always going to be that the short term is choppy,”
he said.

Obstacles await

Despite the positive long-term outlook, panelists
acknowledged that several macro issues risk
slowing or even derailing the recovery.

The sequester, for instance, could cut off the
number of visitors coming to the U.S., Berman
said. For example, there have been long lines in
customs at Miami International Airport.

The negative experience global travelers might
have while waiting in these lines could impact
hotels, he said.




“It's a bit of an issue. It's a bit of a
disturbance,” Berman said of the sequester.

Berman said a four- or five-hour wait in customs
will leave a bad taste in the mouth of the global
traveler. “The last 30 days have been pretty rough,”
he said. “The sequester is already having an impact
on travel and leisure.”

He added that 66% of people who have a
negative travel experience will not rebook.

“I think there’s a risk that that guy in the security
line does not come back to the U.S.,” Loeb said.

Referencing the cancellation of the National
Defense Transportation Association Forum & Expo,
Berman said it also will be important for hoteliers to
track summer group booking behavior as it will be
an important barometer as to how the sequester
impacts the travel sector.

Wwith only 88,000 jobs added to the U.S.
economy during March, the number of jobs was
much smaller than had been expected. It will be
important for hoteliers to keep a close eye on
employment numbers, Woodworth said.

R AE -G T

“If you don't have as many people in the pool,
you won't have as many people working,” he said.

While there are a number of macro issues that
could impact hotel values, the Affordable Care Act
might not be one of them. Anne R. Lloyd-Jones,
managing director at HVS, said “Obamacare” is
not likely to influence hotel values.

“(Hotel values) are affected by the availability of
very low cost of capital and fundamentals,” she
said.

Lloyd-Jones said, however, hotel supply could
soon become an issue for hotels.

I think new supply will come back stronger ...
than any of our forecasts indicate,” she said.

Dubai’s Underwater Hotel Promises Submersible Luxury
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Hoteliers adapting to macro changes in China

-
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Speakers at HVS's China Hotel Invest-
ment Conference in Shanghai discuss
macroeconomic changes in China. Left
to right: Dai Bin, China Tourism Acad-
emy; Mark Hoplamazian, Hyatt Hotels
Corporation; and Robin Bew, Economist
Intelligence Unit.
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SHANGHAI—China’s economy is experiencing
widespread changes and hoteliers there—and
worldwide—must adapt their strategies to stay
relevant.

Recent news about a slowdown of China’s
gross-domestic-product growth is not deterring
those looking for opportunity in the region. While
the country is not as hot as it was five years ago,
an emerging middle class still provides an attractive
source of hospitality demand, said Robin Bew,
editorial director and chief economist with the
Economist Intelligence Unit, during HVS's ninth
annual China Hotel Investment Conference in
Shanghai this week.

“GDP only grew at 7.7%, what a terrible
disaster,” Bew joked.

Bew said the Chinese economy seems to be
improving, and the growth story this year will be
better than in 2012, However, the best is yet to
come, he said.

“Chinese consumers are more able to support
economic growth,” he said.

Bew said understanding economic challenges
and opportunities is critical for businesses to
position themselves in context. While he does
expect a global economic recovery, it won't be as
brisk as once expected, he said.
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As evidence of Chinese economic growth, Bew
discussed Chinese disposable income, which he
said is a key metric. In 2009, only one city in China
was able to report that its average resident netted
30,000 renminbis ($4,853) annually after income
and expenditures, which Bew qualifies as
“disposable income.” In 2011, seven cities hit that
mark. By 2019, more than 100 cities will be able to
report average disposable income greater than
30,000 renminbis, he said.

"While China today sees a pretty big opportunity,
the really big story—rising incomes in (western
China) and more cities becoming open for
business—that story has been started,” he said.
"There’s a lot more opportunity to open up in
China.”

The evolution of consumption behavior in China
is leading to growth in the number of domestic
travelers, according to Dai Bin, VP of the China
Tourism Academy. Chinese residents born in the
1960s worked hard and didn't have time to travel,
he said. But residents born in the 80s and
90s—major players in today’s consumption
market—see travel as opportunity.

"Yes, they work hard but they enjoy life, too,” Bin
said.

Equally as important as capturing demand in
China is treating China as a feeder market and
learning how to attract an emerging market of
outbound Chinese travelers.

Generally speaking, demand trends are moving
from West to East—both globally and particularly in
Asia, Bew said. China is driving retail sales around
the world, he said.

"China is a major driving force behind what’s
happening in the global economy,” he said. It is
not only a large driver because of the demand it
generates around the world, but the Chinese are
also a major force from their outbound investment
strategies. There are opportunities for the rest of
the world in creating incentives to capture Chinese
investment.”
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Outside of China, the once-coveted countries of
Brazil, Russia and India are fledgling and “starting
to feel a bit like last year's news,” Bew said. There
are real structural impediments in Brazil and India,
each of which is “stuck in a rut,” he said.

Adapting to change

Therefore, hoteliers operating in China must
stay nimble and be able to react quickly to
change, presenters said.

Mark Hoplamazian, president and CEO of
Chicago-based Hyatt Hotels Corporation, said the
tone in China is clearly “austerity.”

"One can make the case for a notion that we're
in a different era,” he said, “an age in which
constant surprise is a way of life. We need a way
to address issues in a new paradigm. Focus on
things at the core of being resilient and being
adaptable.”

A challenge for hoteliers will be rising wages in
China. The average wage in China has risen 180%
over a recent timeframe, Bew said. Wages in
China are still low relative to the U.S. and Europe,
but “wage growth here is exceptional,” he said.

One hotelier asked if those rises in wages are
sustainable.

“For China to become a stronger economy,
people have to make more money,” Bew said. “But
that means in many industries China is no longer
competitive. Are you able—within your businesses
—to bring up productivity rates to offset that fact
that (wage) rates are rising? How do you manage
profitability by getting more efficiency out of your
employees?”

Bew said Chinese business operators should
expect wages to rise 10% annually for the
foreseeable future.

Hoplamazian said Chinese hotel operators will
need to bring techniques already applied in other
regions around the world to China. Implementing
technology to operate more efficiently and
cross-training staff are two examples.
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Hotel Sector Continues to Rebound
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ATLANTA—The hotel industry is rebounding in
2013, and four hotel industry CEOs and two
industry forecasters predicted slow but steady
growth for the sector at the 25th annual Hunter
Hotel Investment Conference in Atlanta.

“I think 2012 has the potential to be just as
strong as 2012,” said Wayne Goldberg, president
and CEO of La Quinta Inns. Memorial Day bookings
are strong, which are a good indicator of the
summer. Looking further ahead, a growing world
population will increase demand for hotels, he said.
Goldberg added that with little construction having
taken place in recent years, supply is in check. And
there is now room to grow; his company started
construction on 10 new hotels in 2012, and will
begin building 12 to 14 more in 2013.

Steve Joyce, president and CEO of Choice Hotels
International, was the most cautious of the four
hotel CEOs, predicting “2013 will be a good year
but not a great year.” Joyce said that sequestration
will dampen hotel demand. But he forecast that
business would pick up at the end of the year and
continue in 2014 and 2015.

Joyce predicted 5 percent growth in revenue per
available room (RevPAR), noting that if people have
to spend two hours in a security line to get on a
plane, start to see $5-a-gallon gas, and get hit by a
big increase in health insurance premiums as new

health regulations go into effect, they may
postpone vacations. "My view is that we have got
as much that can hold things in place as that can
lift us.” Joyce said.

Richard A. Kessler, chairman and CEO of The
Kessler Collection, a boutique hotel investor, said
his group is investing in 4 to 5 new hotels around
the country, and “we are confident that the rates
we can retain will justify this investment, in
foreseeable future.” Kessler's company sold three
properties to “clean up our balance sheet,” poising
the company to launch a growth program.

When demand by groups for hotel space
dropped, Kessler's brand replaced it with transient
business, but group business has picked up again
in recent months.

Mark G. Laport, president and CEO of Concord
Hospitality, said his company has 12 hotels under
construction, the most in their 28-year history.
Noting that the industry is not oversupplying
rooms, this is a “good time, a good place, with
great financing, and brands are stronger than they
have ever been,” Laport said.

Inside the numbers
Smith Travel Research reported a 39.9 percent

increase in hotels construction year over year in
February 2013, and a 10.1 percent rise in hotel




rooms in the active pipeline compared with
February 2012. The company predicted a 1.5
percent increase in supply in 2014, but a 2.8
percent increase in demand, a 4.6 increase in
average daily rate (ADR) and 6 percent in RevPAR,
according to Jeff Higley, vice president of digital
media and communications.

Occupancy rates have been stronger than
expected, and occupancy rates, ARD and RevPAR
are expected to grow modestly, according to a
report presented by R. Mark Woodworth, president
of PKF Hospitality Research LLC, of Atlanta.
Woodworth’s report quipped: “What should we be
worried about? Nothing. The fundamentals are
solid!”

PKF's report forecast steady improvement in
leisure and hospitality employment, real personal
income and rooms sold through 2017, with a
sluggish recovery in total employment spoiling the
otherwise rosy predictions.

Supply of new hotels is very limited, as
occupancy rates are rising, PKF reported. Luxury
hotel chains, such as the Ritz-Carlton and Four
Seasons, experienced 11.2 percent growth in 2011
in RevPAR in 2011, and PKF predicted 7.8 percent
in 2012 and 6.9 percent in 2013. All classes of
hotels experienced an 8.2 percent RevPAR
increase, with 6.8 and 6.1 percent predicted for
2012 and 2012 respectively.

Economic uncertainty will slow transactions, and
the industry will experience “lower-than-normal
levels of buying and selling in the market,” which
will diminish new construction, Woodworth
predicted.
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Hotel property values will “pop” once
uncertainty begins to dissipate and double-digit
NOI growth is sustained, predicted Woodworth.

New York is the leading market for new
construction from 2012 to 2016 (4.3 percent)
followed by Austin, Ft. Worth, Pittsburgh, New
Orleans, Nashville, Houston, Miami, Philadelphia
and Long Island. Lagging markets, those with little
or no supply increase, include San Francisco,
Sacramento, Atlanta, Detroit, Oahu, Phoenix,
Anaheim, Oakland, Albuquerque and Kansas City.
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A World of Opportunity
RS

With the most powerful brand portfolio in the world,
Marriott sets the bar for the hospitality industry. Our
relentless focus on innovation and action fuels the R once]
way we do business. Intuitive, innovative designs OIC Develonimelty LLC
and thoughtful service touches deliver exceptional
customer experiences, while world class

reservations channels and rewards programs T S
provide strong investment opportunities for our o

owners.

With more than 3,800 properties worldwide and
the broadest portfolio in lodging, Marriott is the right
choice for travelers and the right choice for your
next project.

To learn more, visit MarriottDevelopment.com or
call 301-380-6066.

HOTELS 8 RESORTS THE RrTz-CARLTON™

Fairfield]
‘ Brighton Managem
BvLCanl JW MARRIOTT. EDYF].ON r

AUTOGRAPH R AL Aarriott.
COLLECTION RENAISSANCE® HOTELS HOTELS & RESORTS
HOTELS HOTELS MARRIOTT.
e
PO 2 FAIRFIELD
COURTYARD? SPRINGHILL SUITES® INN & SUITES®
Matroft, Aarriott. Marriott.
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“We always try our best to let you see the
difference and continue our dedication for exemplary
service for you and your business.”

Chris Chang Dumortier - Vice President

We know the Art of Hospitality

We strongly believe that the knowledge of specialists is the
best insurance. We will not only be your insurance brokers
but also your entrusted partners in understanding your specific

and unique insurance needs and risks.

Team with expertise, dependability, fast response, and
comprehensive resources for Hospitality.
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1333 Westwood Blvd.,
Los Angeles, CA 90024

Phone: 310-866-6009
Phone : 909-267-8810
Fax: 310-235-0443

Email: Chris_ Chang@Grosslight.com
Sean_ Chang@Grosslight.com

License: 0247283




THE PRIVATE BANK

Proud to play a part
In our community,

here to play a part
in your financial lite

Since 1852, Wells Fargo has been helping families build, manage and preserve their wealth.
Today, we are proud to continue our tradition of strong community partnership by saluting
Taiwan Hotel & Motel Association of North America.

To learn more about how Wells Fargo Private Bank can help you achieve your financial goals,
please contact:

David Lung

Vice President

(949) 253-4385
david.lung@wellsfargo.com

Together we’ll go far

wellsfargoprivatebank.com

Wealth Planning = Banking » Trust = Investments » Insurance

* Investment and Insurance Products: |
. » NOT FDIC Insured » NO Bank Guarantee b MAY Lose Value | S e S R T A
! S e | by nenathitared Insitande Compan'es. Hot aéatable i al states.




~ Buddhist Tzu Chi Foundation fFX & RLLE
1100 S. Valley Center Ave. San Dimas, CA 91773
| 1909.447.1799 | www.us.tzuchiorg
. http://jingsi.us.tzuchiorg
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e o) Named by TIME as one of the world’s 100 most
influential people in 2011, Master Cheng Yen
speaks profound truths clearly and concisely. The
%- simple sayings collected in Jing Si Aphorisms
provide wisdom for life in four languages:
Chinese, English, Japanese, and Spanish.
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Inspiration in the Hotel Nightstand




Holiday Inn
Express

125 Pacific Coast Highway

Hermosa Beach, California 90254, United States

Hotel Reception: 1-310-798-9898

Hotel Fax: 1-310-372-0355

Welcome Hotel Details
Whether you are coming to the South Bay Area for Total Rooms: 80
business or just for fun, your room at the Holiday Inn Total Suites: 16
Express Hermosa Beach is your personal retreat. You Interior Corridor
will have room to work, relax, and make the most of your Executive Rooms

day. Hotel is only 0.5 mile from beach and 7 miles from
LAX. We are within walking distance to Hermosa Beach and
Redondo Beach piers, King Harbor, exciting bars and
restaurants.

Customer Reviews

"For our first trip to the
L.A. area, we had no
idea where to stay. I
wound up calling the
hotel and the front
desk clerk Ricardo
really sold the hotel

"It is a very nice hotel
for the price in a great
location. It's a fairly
easy and pleasant walk
down to Redondo
Beach and the many
restaurants and

http://www.hiehb.com

Free Parking

Free Local Phone Calls
Free Wireless/Wired
Internet

Total Number of Floors: 3 24-Hour Business Center
Express Start Hot Breakfast 24-Hour Snack Shop
FEMA Property Number:

"We have stayed at the
HIX HB before, and it
never disappoints. The
hotel is undergoing
some renovation, but we
barely noticed the
construction. The new




Featured Properties

.Sale Leasmg Management, Tenant Representation, Landlord Representation

Steve Liu
Senior Associate
949 468 2385 Direct
714 349 3547 Cell
sliu@nai ital.com

DRE License #01323150

NAI CAPITAL - ORANGE COUNTY
4650 Von Karman Ave.
Newpan Beach CA 92660

NAI Capital is one of
largest full-service comi
real estate brokerages
Si if

brokerage offices str
located

throur]hﬂ it Lo
ngeles, Orange, Riverside, San
Bernardino, and  Ventura
Counties

NAl Capital

Commercial Real Estate Services, Worldwide.

FOR SALE

Budget Inn
510 NW Georgia Ave.
Sweetwater, TX 79556

Former Motel 6

78 Rooms

21,984 SF Building

1983 Construction

Off Interstate 20

Pool and Manager's Quarter

FOR LEASE

Diamond Hills Plaza
2709-2841 S. Diamond Bar Blvd.
Diamond Bar, CA 91765

Spectrum Commercial Lending
@ SpeCt ru m takes pride in managing the
commercial lending 1

details. We ensure your timely loan
funding by having the most trained and experienced team. Contact us to learn
more about how Spectrum Commercial Lending is changing lending.
SBA 504 & 7a m Owner User and Investments m Refinances and
Cash Out m Construction/Tenant Improvements

200,324 SF Shopping Center
Grocery & Drug Anchored

High Incore Demographics
Signalized Ingress/Egress
Monument Signage Available
1,322 SF to 4,500 SF, Retail Shops
1,408 SF & 2,999 SF Restaurants

FOR YOUR LENDING
NEEDS CALL!

Tony Kim

Vice President

714 315 8008 Tel

t kim@contactspectrum.com
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_@First General Bank

N @ SR 1T

Arcadia Branch:

1127 South Baldwin Avenue
Arcadia, CA 21007
Tel: (626) 461-0288
Fax: (626) 461-0299

-----

soe A B # 17

Corporate Office:
1744 South Nogales Street
Rowland Heights, CA 91748
Tel: (626) 820-1234
Fax: (626) 820-1299

7 First General Bank

San Gabriel Branch:

801 E. Valley Blvd., Unit 103

San Gabriel, CA 91776
Tel: (626) 288-9288
Fax: (626) 280-1300

2
e,
FDI LENDER

www.fgbusa.com




SUPER 8 - Anaheim

SORER

MOTEL S
NI g

Super 8 Motel - Anaheim/Near Disneyland
915 S. Disneyland Dr. Anaheim, CA, 92801
Tel: 714-778-0350, Fax: 714-778-3878
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Royal Electronic Lock & Supply, Inc
1538 E. Lincoln Ave. Anaheim, CA 92805

Locksmith Lincese No.: LC 04215

N/ P
: SAFLOK LOCK /i34
SAFLOK LOCKJ i
W
/77 J SAFLOK LOCK
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nd BEEG © 714.883.8000 Peter Cheng
English Tel : 714.706.2615 David Cheng
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Hilton

Los Angeles/San Gabriel

Location

Guest Rooms & Suites Feature
* High-speed Internet access
* Two-line speaker phone with voicemail

Inthe heart of San Gabriel, a city rich in history and
beauty. East of downtown Los Angeles and south of
Pasadena, easily accessible from Interstates 10, 0,
5and 605. Near shopping and Southern California’s
mast popular attractions. Two miles from the historic

* "Smart Desk” in all guest rooms and suites
* Coffee maker with complimentary coffee

* Refrigerator and refreshment center

* Iron and ironing board

Hilton Los Angeles/

. San Gabriel

' 225 West Valley Boulevard
San Gabriel, CA 91776
www.hilton.com
Tel: (626) 270-2700
Fax: (626) 270-2777

San Gabriel Mission.

Facilities/Services

.

30,025 sq. ft. of meeting space to accommodate
functions of 10 to 1,500 people

San Gabriel Ballroom can accommodate dinners
up to 890 people

Roof Garden Terrace with spectacular views

of the San Gabriel Mountains; perfect for day
and evening receptions and dinners

Eight breakout rooms, divisible into twelve
sections, for private functions of 10 to 200 people

Complete conference service staff and
audiofvisual team

Creative catering and themed events
High-speed, wireless Internet access
222 guest rooms, including 27 suites
Smoking and accessible rooms available
Multi-lingual staff

International restaurant featuring Mandarin
and Western kitchens and chefs

Cocktail lounge

Heated pool and whirlpool

Fitness center and complete Spa
Adjacent to shopping center with 50 shops
Parking for 650 vehicles

* Hairdryer

* Whirlpool tubs in all suites

¢ Electronic door locks

* Complimentary USA TODAY delivered each
weekday morning

* Cable TV with on-demand video and
pay-per-view movies

Hilton HHonors

* Hilton HHonors is the only guest reward
program that lets you earn both hotel points
and airline miles for the same stay at more
than 2,500 hotels worldwide.

* With the Hilton HHonors Event Planner program,

Event Planners can earn Points & Miles
for qualifying events. Ask your salesperson
for details.

For your next meeting, call Hilton Direct at
1(800) 321-3232 or call the Hilton Los Angeles/
San Gabriel or visit www.hilton.com

A L e R A Y RSP 13 i et SRS A T8 L P Mo TP KT




ATLAS HOSPITALITY GROUP

The Market Leader in California Hotel Sales
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1901 Main Street, Suite 176 ¢ Irvine, CA926T#
Telephone: 949.622.3400 Ext. 402 ¢  Fax: 949.622.3410
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